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onnecting pcople

by design

BRANDING, EVENT & RETAIL

Qualia is a creative visual house that creates meaningful
customer experiences through visual communication.
Conceptually driven, Qualia’s ideas are designed to deepen
customer engagement and increase the perceived value

of businesses. With expertise in publication, branding,
digital and social marketing, we connect people and brands
by design.

“Qualia is a creative visual house that creates

SELECT CLIENTS

ACMI

Adidas

A\

Australia Post

CBRE

City of Melbourne
Colliers

Collins Square

Cotton On

Dept Primary Industries
Energy Safe Victoria
Film Victoria

Heritage Council Victoria

Malthouse Theatre
Melbourne Fashion Festival
Mimco

NAB

Nestlé

Public Transport Victoria
Saba

Sportsgirl

Spring Fashion Week
State Library Victoria
Tourism Victoria

United Nations
University of Melbourne

meaningful customer experiences which increases
the perceived value of businesses.”

INTRODUCTION
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Place

branding

PLACE BRANDING AND MARKETING

Qualia is experienced in creating and developing brand
narratives that distill the meaning and value of places—

from residential to commercial, from hospitality to locales.

Every successful Identity has a project narrative with a
visual character that communicates the spirit of place
and its connection to location, and emotional response.
This builds a clear distinction to your competitors.

SELECT CLIENTS

ACMI

ANZ

Auriton

Australia Post

A&A Property Developers
CBRE

City of Melbourne

Colliers

Collins Square

Dept Primary Industries
Goldfield Group

Heritage Council Victoria
Housing Choices Australia

JLL

Madison Quay
Malthouse Theatre
Marshall White
Melbourne Fashion Festival
NAB

Nestlé

Poly Global

Public Transport Victoria
State Library Victoria
Tourism Victoria
University of Melbourne
Urban

“We start all projects by diving deeply into what the
location has to offer. This allows us to find aspects
that are distinct, meaningful, unique and appealing.”
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Tourism & Events

PLACE BRANDING

2023 © QUALIA CREATIVE




Methodology

Qualia is a place branding and marketing agency that
deliver distinct and effective strategies in budget and
on time.

We offer fully integrated specialist services to ensure
that all touchpoints are aligned to the marketing strategy.
We apply value adding techniques to ensure that your
project obtains maximum sales at maximum value.

Our responsiveness and understanding see us well
placed to lead and advise on the right marketing for
your unique property offering.

We have established and highly efficient
subcontracting relationships with a dedicated suite

of architects, builders, renderers, copy writers,
photographers, and production houses to successfully
execute a broad range of marketing solutions.

METHODOLOGY

STRATEGY

A marketing campaign strategy, on time,
on budget and definitely one to rival your
competitors.

NARRATIVE
(UsP)

A brand story or narrative
(derived from the conceptual
development) across all
marketing touch points.

CREATIVE ASSETS

Assets developed for
marketing collateral: marketing
brochure, website, brand style

guide, etc.

BRAND
NAMING

A brand name that encapsulates
the brand narrative, with reason,
distinction and longevity.

PHOTOGRAPHY

Great images can impact
your brand positively,
we specialise in drone and
lifestyle photography.

MARKETING
COLLATERAL

Design application (ie: brochure, website.) Qualia will design,
manage, produce these for the Sales team.

VIDEO

Videos can effectively
engage with a range of
duration and content.

DIGITAL

We design engaging, user-
friendly websites and EDMs
with functional UX and Ul.

SOCIAL

Social media is a growing platform for ongoing
audience engagement. Ensuring equal market
presence as your competitors means a social
presence is a required asset (updated and maintained
with useful content.)

MAINTENANCE

We provide services to upkeep and refresh sales
messaging and or visuals on website, social media,
advertisements, and more.
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CONCEPT

A concept-led campaign that showcases the location
address and architectural vision ensures longevity and
positive results.

BRAND
IDENTITY

More than a logo, brand identity
requires design elements to
speak through a range of
platforms.

COPYWRITING

Copywriting is critical in
ensuring the right language
and tone are deployed to
communiate effectively.

GRAPHIC
ELEMENTS
These are the components that

forms a unique creative direction
and language for your project.

RENDERS

Qualia oversees camera angles,
through to styling details to
ensure a quality image suite.

DISPLAY & SITE ACTIVATION

The display gives the enquirers a physical place to
experience the project. A well-branded space provides
confidence and builds trust with the audience.

ADVERTISING

Project marketing on REA,
Domain, and Google ads to
create online presence.

LAUNCH

A launch event to announce the
project to the market, usually
accompanied with media.

AGENT
ASSETS

Marketing collateral for
sales enquiries
(ie: Key Facts Sheet).

MEDIA

Qualia work closely with trusted
media partners, we offer
campaign advice for project
awareness.

QUALITY ASSURANCE

We understand that some projects are to be released
in stages, and we are ready to assist in creating new
assets from any future stages.




ANNUAL REPORTS & PUBLICATION DESIGN

Annual Reports

& Publication Design

We transform annual reports into captivating and impactful showcases. We excel in
crafting annual reports for enterprises, NFPs and businesses seeking to transcends
the ordinary.

An annual report provides an overview of your company’s past year, showcasing both
successes and setbacks. While its primary function is to inform stakeholders about
year-end financials, a well-designed annual report can also serve as a marketing tool.

We incorporate thematic designs that provide a cohesive experience. Incorporating
charts, graphs, and infographics, we ensure that your high-level financial reports and
key figures are visually represented in a clear and easy-to-understand manner.

The end result is a professionally presented annual report that captures attention and
engages your stakeholders. It's a report you'll be proud to showcase.

ANNUAL REPORT
FINANCIAL REPORT
COMPENDIUM

BOOK DESIGN

PRINT MANAGEMENT
BRAND COLLATERAL
CUSTOM TYPEFACES

Connecting people
and brands by design™

PORTFOLIO
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- DELIVERABLES Cover design and publication design, typsetting and image development.




Learning

PUBLIC
TRANSPORT

Publication design for PTV

A publication design for PTV'’s customer experience
standards manual featuring the different standards
and measuring tools used to evaluate their
performance as a service provider.

PROJECT TYPE Learning

CLIENT PTV

DELIVERABLES Brochure design

SCOPE Publication design

© Qualia Creative




Publication

Living in Australia report

Every year some 20,000 Australians are invited to
participate in the Household, Income and Labour
Dynamics in Australia (HILDA) Survey.

The HILDA Survey remains the first and only study

of its kind that involves telling the story of the same

MELBOURNE group of people and families over their lifetime.
INSTITUTE

APPLIED ECONOMIC &
SOCIAL RESEARCH

PROJECT TYPE Publication design CLIENT Melbourne Institute, HILDA DELIVERABLES Annual Report design including type styling and typesetting, infographic development.

© QUALIA CREATIVE




Learning

7 5‘0'

Home page Sub-section page

Web design for ANZ Private Banking

Body copy needed. Website and working concepts for ANZ
website, specifically the private banking.

ANZ - - prvaTE

Video title 01

Video Title 02

Video title 03

Welcome! Let's get started... e .
‘ R % s Heading Style 02

et Lorem ipsum dabor sic amet, oo o v v i ik 1 o e

gue aliguam

PROJECT TYPE Learning CLIENT ANZ DELIVERABLES UX, Ul, and website design

SCOPE Website design © Qualia Creative




Publication

PROJECT TYPE Publication design © QUALIA CREATIVE




Original brandmark Updated brandmark

- DELIVERABLES Masthead redesign of quarterly publication, including art direction, photography, content and infographic development.




Learning

HearSeeDo

PROFESSIONAL
Virtual learning platform

Engage with your employees

2

PODCASTS BLOGS &
e RESOURCES

Create articles and upload
learning resources

> YOUR LOGO 7 e S et 3:
VIDEO & LIVE TRAINING &
STREAMING QUIZZES

Create quizzes and
staff training resources

Mobile friendly video sharing

Customised to your brand, HearSeeDo Professional™ is
a web-based app that delivers your staff training classes
online. Engage with your employees through on-demand
video, live-streaming, podcasts and learning resources.

“I hear, | know. | see, | remember. | do, | understand.”

User-friendly interface

S
:

Video Module A

Donec lobortis omare est, eget maxiiobortis.

Heading Title

lx
I Heading Title
B
- ﬂ '
=
Video Module B
Donec (0bortis omare est, eget maxiobortis.

-0

Opportunities for personal growth

B

<" YOUR LOGO

COURSE TITLE
Module 2 Faucibus Ipsum

Hoading tite ol id nulla conse

Hoading title unc sagitts dolor nec

Heading tite ot it

Hoading tite it id nulla conse

Hoading title unc sagitts dolor nec

4

PROJECT TYPE Learning CLIENT HearSeeDo

DELIVERABLES UX, Ul, and website design

SCOPE Website design

© Qualia Creative




Exchange Magazine

Exchange is a research magazine by the Melbourne
Institute, Faculty of Business and Economics.

The magazine presents important advances in research,
teaching, and practice at the Faculty, as well as expert
commentary on pressing societal and economic issues,

and profiles the alumni that are shaping the world of
business and economics.

- DELIVERABLES Half-yearly publication, included art direction and photography, typographic selection and infographic development.




PROJECT TYPE Residential DEVELOPER Auriton ARCHITECT Rothelowman DELIVERABLES Brochure

sduNG Apartinents SIZE High-rise BUDGET 30million IgelA CREATIVE




Learning

7\

L4
%—‘;‘—‘% Department
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Web design and illustrations for the
department of Industry NSW

Body copy needed.

Department
of Industry

.

Welcome

PLAY VIDED

| work for NSW

CLICK MIRE TO WATCH THE VIDED

Who we are

LMK NAME | LINKNAME | LINK RAME | LINK NAME

i

How we work

LINKE NAME | LINK MAME | LINK HAME | LINK NAME

All about you

LMK NAME | LINKMAME | LINK NAME | LINK NAME

How-we-work page

T

H2 Secondary Style

lllustrations

Pragsent vadius 1pis placerat tellus fringills, &c ulnions

fisus Arnean nec o e AU,

np_mn

'r:’ﬁ;

How-we-work page

i

L i

i e e gl b e

PROJECT TYPE Learning CLIENT NSW Department of Industry

DELIVERABLES UX, Ul, and website design

SCOPE Website design

© Qualia Creative




PLACE BRANDING AND MARKETING

Resider

Qualia have years of experience servicing the local pr
place branding market. B

From the growing local and investor markets of Box Hi
Doncaster, to the house and land boom extending fr
in Tarneit and west into Geelong. Services also inclt
luxury apartments to mixed-use vertical villages, in |
well as Brisbane and Gold Coast.

Property marketing is highly competitive. The chaII
strong sense of identity, a genuine understanding of
well as insight and respect for the demographic and |

HIGH-RISE APARTMENTS
MIXED-USE
TOWNHOUSES
BOUTIQUE RESIDENCES
HOUSE AND LAND
GREEN FIELDS

BROWN FIELDS

© QUALIA CREATIVE
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Residential

‘Rivea

SURFERS PARADISE

Best developer - Auriton Group
Best waterfront development

Best architectural design development

High-rise apartments in the Gold Coast

The name, Rivea, is a wordplay that joins river and sea, reflecting the
building location itself — one of the narrowest points between the riverbank
and the coastline in Surfers Paradise. This is a location that combines the
possibilities of living by the river and the sea, on the banks of the Nerang
River, south of Surfers Paradise CBD, and just moments from the Gold
Coast Beach.

meets coastal living

ey e, 8 W e Sleiye b T
O om0 of AdTue e AT
[kl

PROJECT TYPE Residential

DEVELOPER Auriton

ARCHITECT Rothelowman

DELIVERABLES Comprehensive marketing campaign

BUILDING High-rise

SIZE 102 Apartments

BUDGET $30 million

© QUALIA CREATIVE




Residential

At its premium riverside location, Rivea offers stylish and convenient
homes that bridge the natural pleasures of ocean living and the
vibrancy of city life. Hinterland views line the horizon, providing a
stunning backdrop for daily sunset views. Rivea’s interiors create

a soothing atmosphere with their breathtaking views. A subdued
palette and understated natural finishes set the scene for you to
unwind in quiet seclusion.

Fivea

As bright and warm
as the sunshine

SURFERS PARADISE

2932 Gold Coast Highway

Display suite now open
riveagc.com.au | 1300 174 832




Residential

PARK AVE

MELBOURNE
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Manhattan-style luxury apartments

Inspired by New York’s Chelsea, Meatpacking and TriBeCa districts, Park Ave is a
landmark development in South Melbourne comprising of 220 luxury residences over
19 levels. The flowing facade is designed by Elenberg Fraser, with interior design by CHT.

PROJECT TYPE Residential DEVELOPER Milbex ARCHITECT CHT Architects

DELIVERABLES Comprehensive marketing campaign

BUILDING High-rise SIZE 131 Apartments

© QUALIA CREATIVE




Residential

Tunsta

VILLAGE

Bespoke homes
crafted by the best dt&igni:r:i

Redevelopment of a brickworks site

Tunstall Village is a beautifully landscaped community

of smart homes in Nunawading, completed with a
neighbourhood park fit for various outdoor activities and

a future retail precinct for on-site shopping convenience.
The developer has preserved the site’s former Daniel
Robertson brickworks chimney as a landmark and tribute to
the history of the land. Slight traces of the land’s industrial
history can be seen in Tunstall Village’s identity, especially in
the brand video, stencil logotype, and lifestyle illustration.

PROJECT TYPE Residential DEVELOPER Madison Quay DELIVERABLES Comprehensive marketing campaign

© QUALIA CREATIVE

BUILDING Townhouses & Apartments SIZE 353 Units




Residential

MODERNE

Tl MARSHALL STEEET, IVEMHOE

& BOUTIQUE RESIDENMCES

MOREANE -

T

Art Deco inspired boutique homes

Nestled in the leafy suburb of lvanhoe, Moderne is just minute’s
walk from luxuriant parklands, sporting grounds, and walking and
cycling trails along the banks of the Yarra River. The architecture

inspired by the Art Deco period uses a lively mix of forms to
create residences of elegance and distinction.

PROJECT TYPE Residential DEVELOPER Shepherd Development ARCHITECT C. Kairouz Architects

DELIVERABLES Comprehensive marketing campaign
BUILDING Low-rise SIZE Apartments

© QUALIA CREATIVE




Residential

STANLEY {, RODEN

nastep = 10 gt vma

1 CHp
| & orn i L o W | el P

Heritage apartments in West Melbourne

The striking facades of Stanley & Roden infuse the
aesthetic of their neighbourhood’s industrial heritage with
a modern twist as they fit into West Melbourne’s low-rise
skyline. The red bricks on the building provide a nostalgic
welcome to the crisp, contemporary apartments.

PROJECT TYPE Residential DEVELOPER Valeo Construction DELIVERABLES Comprehensive marketing campaign

BUILDING Mid-rise SIZE 43 Apartments © QUALIA CREATIVE




Residential

HillgTOVE

DONCASTER

1, 2, and 3 bedroom
apartments surrounded
by Doncaster’s
abundant greenery.

At Hillgrove you'll be surrounded not
only by relaxed streetscapes, abundant
parks and varied sporting facilities, but
also by a vibrant dining and cafe scene,

accessible high-quality schools, and

hundreds of shops and services.

shop the hilltop

Wenti ke Dioranter rm of Victarias sgmst
hcoping carilis. = A% Tites Wk from
Hgres, arel unbnsinecty one of 1y baggent
amcarts w400 s e ot
sslmearis al pas Surven

it vty 2 8 coratrtly eveng cafe s

Time 1o rellect

S tha hacte pace of We by et 1o
an

=0

P e . -
thit il 22 armrsty cwws 11w ot Do st

PROJECT TYPE Residential

DEVELOPER

ARCHITECT

DELIVERABLES Comprehensive marketing campaign

BUILDING Houses

SIZE -




Residential

SOLSTICE

e Enparigncs & new [ifeitybe enlboned by —
bregem, senshing, and the Feeling of
sand and surf Eanaath your faet.
A

3 bed, 2 bath firom SO0C00
I bed, | bath From BAOCLNKK

Experience a new horizon

With the feel of a small city, Frankston has
everything you need and more. Solstice offers
an unparalleled sense of space, with generously
proportioned interiors and an open-plan design.

Together with the property developing company
Eraclea, Qualia has designed the brand identity
and applied its brand style from print to digital,

across different multiple mediums, including a e
promotional video.

Register your interest

=

PROJECT TYPE Residential DEVELOPER Eraclea DELIVERABLES Comprehensive marketing campaign

BUILDING Mid-rise SIZE 23 Townhouses © QUALIA CREATIVE




Residential

OHENRY

DHENRY

OHENRY

Thoughtfully-designed
boutigue townhouses

§ Manry Strest. Dancater

§ Hanry ftreet. Dasceres

A TG T

Elevate your perspective
from an elegant and

Boutique townhouses in Doncaster

5 Henry is a community of ten thoughtfully designed townhouses located within
immediate proximity to the leafy, expansive Ruffey Lake Park.

With meticulous design elements and bespoke interior touches, every detail of
5 Henry Street has been considered to create the perfect home and sanctuary.

PROJECT TYPE Residential DEVELOPER Auriton ARCHITECT Archestral Designs DELIVERABLES Comprehensive marketing campaign

BUILDING Low-rise SIZE 10 Townhouses BUDGET $12 million © QUALIA CREATIVE




Residential

UEENS

AVENUE

w (C In the heart of hawthorn

e Poised to make a statement in the vibrant suburb of Hawthorn comes
g Queens Avenue, designed by CHT Architects to deliver a life of style
and convenience.

Comprising 72 residences spread across eight floors, this mid-rise
features a bold facade characterised by an abundance of textures,
from timber through to latticework and brick. The exterior incorporates
three separate street frontages In neutral tones of white to dark grey.
While the ground level features timber-like fabrics, the middle section
is defined by white orthogonal forms, and the upper levels are decked
out in striking black lattice sheets.

PROJECT TYPE Residential DEVELOPER Urban ARCHITECT CHT Architects DELIVERABLES Comprehensive marketing campaign

BUILDING Mid-rise SIZE 72 Apartments © QUALIA CREATIVE




Home | Collecton | Location | Lifeste |

Homa | Coection | Locstion | Litetle | §cuski cw |

Hame Callaction Lecation Lifastyls ENGUIRE NOW

BROOKWATER '
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A UNIQUE AND ELEGAMT LIFESTYLE

Hoeme Callection |  Location Litestyla m

Lifestyle ENGUIRE NOW
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Residential

Mayfalr
Garden

RICHMOND HILL

Inspired by the heritage of Richmond

Mayfair Garden in Richmond Hill merges the areas cultural history with modern elegance.
Set back on Bridge Road through a secluded garden, an elevated living experience awaits.

Qualia has worked on the brand identity and brand direction while directing the photography
and videography in partnership with VevaTV.

PROJECT TYPE Residential

DEVELOPER Poly Group

ARCHITECT Peddle Thorp

BUILDING Mid-rise

SIZE Apartments

DELIVERABLES Comprehensive marketing campaign

© QUALIA CREATIVE




Residential

FAIRLIGHT

BONDI

Exclusive houses in Bondi

The Fairlight, Bondi, offers four exquisite townhouses and
one exclusive stand-alone house at a remarkable location
next to Sydney Harbour. The development was developed
by Arc Homes and built by Prescott Architects.

PROJECT TYPE Residential DEVELOPER Arc Homes

ARCHITECT Prescott Architects

DELIVERABLES Comprehensive marketing campaign

BUILDING Houses SIZE 5 Townhouses, 1 House

© QUALIA CREATIVE




Residential

THE

1]

A dynamic, unique apartment in Box Hill

Designed by Hayball Architects, The Parade is a mid-rise
apartment located in the heart of Box Hill. The campaign was
designed to appeal to the local owner-occupier market and to
reflect the industrial tones of the building’s material finishes.

PROJECT TYPE Residential DEVELOPER A&A Property Developers

ARCHITECT

Hayball

DELIVERABLES Comprehensive marketing campaign

BUILDING High-rise SIZE 58 Apartments

© QUALIA CREATIVE
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PROJECT The Parade © QUALIA CREATIVE




Residential

Spacious 1, 2 and 3 bedroom

[ townhouses in Doncaster East
The name, Aster, originates from the lilac plant and also
translates to “Star” in Greek. This indicates the project’s
surrounding parklands and highlights the apartment as a
DONCASTER EAST star offering within the neighbourhood.
The plant inspired the lilac colour palette while the floral

watercolour hints at the surrounding natural elements.

Spacious 1, 2 and 3 bedroom apartments
in the heart of Doncaster East

T T

Architectural
elegance "vwl p—

3

PROJECT TYPE Residential ARCHITECT iWolff Atelier

DELIVERABLES Comprehensive marketing campaign

BUILDING Mid-rise SIZE Apartmenrs

© QUALIA CREATIVE




Residential

Summit

DONCASTER HILL

Ssummit

DONCASTER HI!LL

T
LA\
L

PROJECT TYPE Residential DEVELOPER Poly Global ARCHITECT Bruce Henderson Architects

BUILDING Mid-rse SIZE 108 Apartments

Rise to your summit

Perched atop Doncaster Hill, Summit is infused with elements from the

Australia dream of a suburban home, overlooking the suburb’s best city views.

It offers a range of lifestyle choices—apartments, lofts, townhouses, and
penthouses— in a single location with a community feel that extends to the
surrounding neighbourhood.

DELIVERABLES Comprehensive marketing campaign

© QUALIA CREATIVE
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Commercial Leasing

‘ 9 F TRIP FACILITIES
( Elevate your work life balance _am]_'z”t.’o————ﬁ
390, one of the tallest buildings on St kilda Road.
This commercial leasing project boasts views that
extend out towards the CBD, Royal Botanic Gardens
-

and Albert park. A hﬂﬂ"nv Slar[
{0 your day

Whether you're riding, jogging or walking to
work, our end of trip facilities will afford
the comfort, freedom and privacy to fi

up before the working day begins.

StKilda Road

390's location offers many gr
build exercise into your
walk-ways of Royal

The Tan, or the generous
Albert Park Lake. §

Personalised lockers

Runthefan

390 offers abundant green spaces
and walking tracks such as the
iconic Tan Track, for snap-breaks
and a mind refresh between
calendar commitments.

The Tan
\ has a distance
\ of 3.8km

\ Over 8,500 species '
\ of plants within the
Royal Botanic Gardens

\ 94 acres
\ of green
\ space

PROJECT TYPE Commercial Leasing DELIVERABLES Comprehensive marketing campaign, including photography and image development.

BUILDING Offices & Retail SIZE High-rise © QUALIA CREATIVE




Residential

Ji

»

Prime location with
uninterupted views

390 is one of St.Kilda Road's tallest leasing
opportunities, offering a range of leasing
possibilities for your business structure.

Every available suite offers open-plan
kitchens, with third space areas overlooking
sunlit vistas.

35" TEAM

39" LEASING OVERVIEW

Dur Ieasing team iIMm — .=

Mesting room

AL 'I:[

Comms cupboard
Sign in station

bl ok

el ama

IGI?I
Ni*l

Wi " >

ST KILDA RD @

WORKSPACE

Shane Keogh . Lachlan Fitzpatrick
D447 713 499 0418156 323

FEATUNE WALL FLUTED GLASS LM

Matt Szakial o Matt Cosgrove
0439 767 370 0409 511 684

mm tim? & 150, e 1%

PROJECT 390 St Kilda Road

© QUALIA CREATIVE




Commercial Leasing

s

LaTrobe

A smart destination

Situated in the Digital Harbour Precinct of
Melbourne’s Docklands, this commercial
high-rise development offers the next
generation of office design and amenities.

A smart destination

Secure your place

e pa Imspirasien fe L ¢
B Fal (riation of woriolTrle 1o delivt Bighy
CONTRCTR WONEDOCES and 1o

T TROE Wil Fder pae,

ond uitimatety blur the lines of work, et L play.

Transormational Retail
& Amenities

W highly s et e o ] el .l o s
e i e, Svamesyanlly il Fuioor & seadanr asess il o
irmpevhee Trorm Dnnieria B sl orra e,

PROJECTTYPE Commercial Leasing

DEVELOPER Poly Global

ARCHITECT Woods Bagot

DELIVERABLES Comprehensive marketing campaign

BUILDING Offices & Retalil

SIZE High-rise

BUILDER Probuild

© QUALIA CREATIVE




Y TEREACEY

Light & airy

"% "'"_'
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PROJECT 1000 La Trobe

© QUALIA CREATIVE




Tourism & Events

s

Store and window

d
installation for 4]

Qualia has worked with Sports -

Christmas Windows for the Bourke Stree =

store in Melbourne. An intricately layered
three-dimensioned construct celebrating

the target demographic lifestyle. Ill

The themes of outdoor music festivals

were represented to go along with the
Summer window period.

PROJECT TYPE Tourism & Edents

CLIENT Sportsgirl

SCOPE Storefront design

© QUALIA CREATIVE




Commercial Leasing

[ BALLARAT

Gov
Hub

Ballarat government office building

The Ballarat GovHub will be home to up to 1000 Victorian
Government employees, including up to 600 public sector
positions relocated from Melbourne, helping to revitalise
a major part of the Ballarat CBD, generate long-term jobs
growth, increase business confidence and further private
sector investment.

The ‘Civic Hall Site’, which sits on Crown land, will be
developed in partnership with the City of Ballarat.
Construction of the Ballarat GovHub will commence in
early 2019 and will be completed by the end of 2020.

The project will create up to 500 jobs during construction.

PRAHD NEW STATE OF THE ART
OFFICE BUILDING

._,.. |
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3 1 By,

CBRE

PROJECT TYPE Commercial Leasing DEVELOPER Development Victoria

ARCHITECT John Wardle Architects

DELIVERABLES Comprehensive marketing campaign

BUILDING Offices & Retail SIZE Mid-rise

BUDGET $47.8 million

© QUALIA CREATIVE
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Commercial Leasing

BOURKE STREET

i
/ Aneasy
Y transition
om work

Central
location
offers easy
commute,
freeway
access, ample
parking and
multiple
bike paths
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A convenient location for work and play

Atticus is a beautiful new estate on the banks of Darebin Creek,
with a mix of vacant lots and ready-built house and land packages
that will spring to life as a peaceful bushland neighbourhood.

PROJECT TYPE Commercial Leasing CLIENT CBRE _ DELIVERABLES Comprehensive marketing campaign




PLACE BRANDING AND MARKETING

Tourism
X Events

Fashion runways, business seminars and visual marketing occupy a place
branding niche where art and commerce overlap.

Exhibition messaging and communication within public places involves

an understanding of space functionality at varying times of engagement.
Also identifying site lines for users at multiple engagement points as well
as compositional consideration for event documentation for broadcasting
is also fundamental to affective place branding experiences.

Changing lighting and material selection considerations need to come in
under budget as well as seamlessly merge into the existing interior and
architectural sensibilities. Qualia work with a reliable team of production
houses and installation teams to bring these projects to life

GALLERIES
EXHIBITIONS
EVENTS
TOURISM
LANDMARK

ple

PORTFOLIO

© QUALIA CREATIVE




Tourism & Events
L

MYER | - A

SYDNEY R - -

Myer season launch

A set design that exploded with colour and celebrated the
seasonal shift in mood, palette and style. The focal point was
Jennifer Havg_kins — the face of Myer — framing the catwalk
entrance on a 23x9x30 metre stage of colour and light.

The launch was held at the Carriage Works, Sydney.
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PROJECT TYPE Tourism & Events CLIENT Myer =3 “Fn | k I > 1 ' 5
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Tourism & Events
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Car culture

Documenting
reality

It would be hard to keep a continent as Bl O R
large as Australia connected without cars, - 8 [T e Sy ye—
From the suburbs to the Outback, cars have
become essential to Australian identity,
especially in cinema, where they represent
independence, freedom and status.

They also often symbolise Australian ideals
of masculinity, Under the armoured death
machines and shiny chrome, George
Miller's Mad Max series interrogates

the undercurrent of toxic machismo and
viglence tied to Australia's isolation and
obsession with cars. Bush Mechanics
similarly embodies Australian ideals of
masculinity but reinterprets car culture to
represent the ingenuity, adaptability and
innovation of Aboriginal Central Australia.

Mo Mas VB Interceptor replica

ACMI Re/new

In 2019 ACMI embarked on a $40million redevelopment project
to reimagine the museum, enhance the learning spaces and
showcase new innovations in moving image technology.

When the 10-year old exhibition Screen Worlds needed to be
upgraded, ACMI’s design team and curators engaged Qualia
in pre-press and print consultation, design & finished art of
artworks, didactic labels and wall texts throughout the space.
The renewed gallery opened February 2021.

PROJECT TYPE Tourism & Events CLIENT ACMI DELIVERABLES Didactic labels, wayfinding, wall texts

SCOPE Wayfinding, labels BUDGET $40 million © QUALIA CREATIVE
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Australia’s premier fashion festival

L'Oreal Melbourne Fashion Festival is one of the most
attended forums on the Australian fashion calendar.
From designer parades, pop-up shows, business seminars
to cultural events and and an array of glamourous after
parties, the festival attracts global interest and growing
media attention each year.

PROJECT TYPE Tourism & Events CLIENT L'Oreal Melbourne Fashion Festival

SCOPE Set Design © QUALIA CREATIVE
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X STATE LIBRARY
*" VICTORIA

Exhibition identity and collateral

The Victoria Gallery opened in October 2019 as part of
the Library’s Vision 2020 redevelopment project, and was
made possible by an $8 million gift from the John and
Myriam Wylie Foundation.

The stories and collection items presented in the Victoria
Gallery change annually, providing an immersive and
interactive experience for visitors and placing the best of
Victoria’s many great treasures on public display.

The inaugural exhibition, Velvet, Iron, Ashes ran from 24
October 2019 until 12 July 2020. It showcased how the
armour of infamous bushranger Ned Kelly was connected
to cricket’s celebrated Ashes Urn, how fairy floss was
connected to Victoria’s Latrobe Valley electricity industry,
and why the granddaughter of one of our prime ministers
once wore a glittering velvet cloak that symbolised the
Murray—Darling irrigation scheme.*

The project was developed in close collaboration with
the SLV team led by curator Carolyn Fraser and interior
designer Anita Gigi.

*Text source:
https://www.slv.vic.gov.au/visit/our-magnificent-spaces/victoria-gallery

PROJECT TYPE Tourism & Events

CLIENT State Library of Victoria

INTERIOR DESIGN Anita Gigi

DELIVERABLES Key guides, labels, wayfinding

SCOPE Exhibition identity, typographic selection and application to catalogue, wall texts and artwork didactics.

© QUALIA CREATIVE



TI'I&}'H hawe parties that started
on Friday night and didn't end
until Sunday. The Australians
didn't know what had hit them.

i i, | i o st et Ve, oot 300

PROJECT State Library of Victoria Exhibition © QUALIA CREATIVE
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Tourism & Events

SPRING
FASHION
WEEK

Spring fashion week business
series set design

Themes of cross-pollination and spring’s
renewal were employed as signifiers of creative
collaboration in fashion and lifestyle industries.
Subsequent years extended on existing festival
themes of clothing and tribal identity, as well
as more abstract notions of connection and
reconfiguration through an interlocking set of
tetrominoes and polyominoes to make up a 3.2
metre cubic square.

In every iteration the staging elements were
reconfigured over the course of the three-day
seminar as more themes were raised, and new
views shared.

PROJECTTYPE Tourism & Events CLIENT City of Melbourne, State Government Victoria

SCOPE Set Design © QUALIA CREATIVE
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MA LT H o U s E Design for The Coopers Malthouse
Branding for a theatre that explores the world personally,
socially, and politically; homed at The Coopers Malthouse
in Melbourne.
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PROJECT TYPE Tourism & Events CLIENT Malthouse Theatre

SCOPE Branding




Tourism & Events

Website design for Cardinia Shire Council’s
CAR DI N IA Cultural Centre
CULTURAL

Cardinia Cultural Centre is a vibrant and innovative arts and events
C E N T R E centre located in Pakenham’s Lakeside area in Melbourne’s outer
south-east. The cultural centre hosts a diverse range of professional
and community performances, including touring shows & exhibitions,
as well as arts made locally in the region.

Pub Rock Exhibition

Grand Waloo - Kings of Soul Multicultural Comedy Gala Swan Loke - The Victoron Stat_ CCCis fu||y_equipped with a performing
arts theatre, digital and visual arts
gallery, function rooms and a café.

FHOW ALL EVENTS f“"'“ "-_'-': ;
Frud :m Hmallu:'?f_ﬂ' The website has been designed to
: g | e T e e communicate such offerings, such as:
Looking for a great venue for your next even il DM S

- Event and venue information
- Link to purchase event tickets
- Hire venue for functions and events

- Sign up for newsletter subscription

PROJECT TYPE Tourism & Events CLIENT Cardinia Shire Council

DELIVERABLES Website

SCOPE Website design (including UX, Ul)

© QUALIA CREATIVE




Capabilitics

Our promise is to collaborate with you and your team to develop
a branding and marketing strategy with a competitive edge that
will transcend competitor offerings.

Working together, with our design and marketing advice, sales strategies and
market experience we will realise a distinguished identity, complete with a
marketing narrative that will engage and resonate with your audience from
project commencement to completion.

PROPERTY MARKETING & PLACE BRANDING

Appealing brands for built or digital spaces require a visual character that
communicates the spirit of a place and its connection to identity, experience,
and emotion. Our experience in creating design assets for marketing property
and land extends to developing stories and designs that add meaning and value
to all kinds of places—from homes and offices to landscapes and locales.

BRAND MARKETING & SERVICES

A brand that communicates quality and evokes cherished emotions adds
measurable value to your organisation. We're adept at crafting appealing visual
identities and the messages that go with them, and in working to give form and
voice to established brands. Across clients in a range of industries, we have
particular strengths in working on the presentation and marketing of fast-moving
consumer goods, commercial and residential property, and land development.

EVENT EXPERIENCES & PLACE NARRATIVE

Galleries, theatres, catwalks, and events all gain a sense of occasion from great
design that imbues them with a memorable and skilfully executed visual idea.
We conceive and implement design concepts for these settings along with retail
and hospitality spaces and even wayfinding and environmental graphics for
events, venues and public spaces.

CAPABILITIES

2023

© QUALIA CREATIVE




We are a fully integrated creative agency which is structured
so that the directors will be your principal contacts. This ensure
clear communication, agile responsiveness and quality assurance.

Studio Team

David Gill
Managing Director and Head of Strategy

For over two decades David has worked

across creative, production and management roles
in commerce, the arts, event, lifestyle and property
sectors. Experienced in conceiving and delivering
value focused projects with complex stakeholder
groups and delivery teams, he has the knowledge
to bring the creative, operational and commercial
realms together.

Our global team is inspired by the identities
of places and destinations which informs our
creative strategy. This team includes design
and communication professionals, and full-
stack developers.

Dave Smith
Creative Director and Head of Design

Dave holds a Masters in Design at RMIT,

with a focus on creative process and image
making. Over the years his expertise has been
across a broad client base of high-end fashion,
arts and retail projects. Working closely with
David on project creative this inclusive approach
to visual sensibility is evident across the studio’s
output, and ingrained in the greater design and
production team ensuring quality assurance on
all deliverables.

STUDIO TEAM

2023 © QUALIA CREATIVE




Testimonials

“Qualia Creative have proven time and time
again to be really cutting edge in the property
marketing industry.

Their style of genuine artistic input into creative
production was a real draw to us and our clients.

We have engaged with them in over seven projects.
The output has been of the highest quality. For all
commissions, Qualia has proven to be nimble enough
to appeal to the target audience and proposed the
best strategies for successful cut-through into a
heavily competitive market.”

Bart O’Callaghan
Urban — Director

“We have been working with Qualia Creative
for over three years and have always been a
satisfied customer.

In the past three years, Qualia Creative has been
fully responsible for the marketing and branding
of our property development projects including
townhouses, apartments and mixed development,
and they have done a fantastic job to assist us
with the successful launch of those projects.

Their patience and dedication to work have
impressed us and guaranteed that all marketing
materials accurately reflect our concepts and
effectively engage our target clients.

Their professional and friendly services, the ability
to accurately identify the requirements of the
client and being able to deliver the product with
exceptional quality within limited timeframe and
budget have proven that Qualia Creative is indeed
one of the best marketing companies in Victoria.”

Orin Zhu
Goldfield Group — Sales & Marketing Manager

“It’s an absolute pleasure to work with

Qualia Creative who are creative and astute
professionals with outstanding communication
skills. Without fail they go the extra mile to
deliver maghnificent results under exceptional
circumstances of pressure.

Their passion and devotion are reflected in not
only their creative and marketing skill, but also
within their production management, where quality
control is of utmost importance.

Most notably, David and Dave take the time
to understand the client and the company’s
expectations and are always flexible in their
approach. They are a great agency to work with!”

Suzana Mars
Poly Global — Marketing Manager

“We have had the absolute pleasure of working
with the Qualia Team on our most recent project
in Surfers Paradise. They are without doubt one
of best creative and marketing groups we have
ever collaborated with, and are like a breath
of fresh air when it comes to bringing strategic
thinking and innovative ideas to the table.

They have a collaborative style, taking time to
understand the project and each stakeholder’s
requirements. We are more than happy to
speak with anyone who is considering engaging
their services.”

Christopher Jones
Republik — Director

‘I would like to take this opportunity in thanking

David Smith, David Gill and Claudia Astbury
and the entire team at Qualia for their ongoing
contribution and continuous hard work to
ensure that only the very best outcome is
delivered to their clients. Their indepth market
knowledge and many years of experience,
they were able to provide us with great advice
and delivered marketing strategies that are
current and effective.

Their communication throughout the entire
process was outstanding, always on standby to
promptly respond to emails, attend face-to-face
meetings and hours of phone conversations.

A highly well organized, friendly and professional
team and a pleasure to deal with.”

Lorenzo Centofanti
Marshall White — Sales Executive

“The Festival team would like to express our
sincere enthusiasm in providing a testimonial for
Qualia Creative in relation to your work on the
Virgin Australia Melbourne Fashion Festival.

The team at Qualia Creative are a delight to
work with, and the creative outcomes are always
on pointe to the brief, inspiring and relevant to
the project and audience. Qualia Creative has
provided set design services to the Festival for
many years now and we have always valued their
flexible and innovative approach, collaborative
style in design development and high standards
in the execution of the project. Above all else,
Qualia Creative always bring a unique viewpoint
and true artistic spirit to the creative process
and top professionalism to the experience of
working together.”

Yolanda Finch
Melbourne Fashion Festival — Director

“We couldn’t be happier with the design of our brochure, which contains a hint of oriental style through the touch of
gold and artistic watercolor illustration. We believe our product stands out from others in this competitive industry
through Qualia’s readiness to materialize our requirements. The hard-working team behind the scene never failed
us when we requested changes big or small. All details were discussed professionally.

David and his team understand our brand as we do. This spirit of collaboration is visually represented in the
creativity of their design. We would definitely like to continue working with Qualia for upcoming projects.”

Cynthia Chau
Asia One — Project Manager

“It only remains to say thank you from the bottom

of our hearts for helping us to realise this project.

It's been an amazing and hopefully once in a
lifetime process, but something that I'm so proud
we can all say we’ve be a part of.”

Cody Buchanan
ACMI — Exhibition Project Coordinator

“Qualia has provided a quality of service well beyond my
expectations. David and his team provided great insight
both in market research and brainstorming sessions.
Any changes that | have requested were promptly
made and accurate to my description. Overall would
recommend Qualia to all my friends.”

Hal Zhou
SE Asia Prospero Markets — Managing Director

TESTIMONIALS

2023 © QUALIA CREATIVE




Why Qualia

Our directors have over 20 years of industry experience
and are involved first hand in project leadership,
client liaison, creative development, and project delivery.

Qualia is Australia’s premier place branding marketing
agency, delivering distinct, memorable and effective
marketing and branding strategies in budget and on time.

We apply value adding techniques to ensure that your
project obtains maximum sales at maximum value.

We offer fully integrated specialist services to
ensure that all touch-points are aligned to the
marketing strategy.

Our directors have 20+ years of experience and are
involved first-hand in project leadership, client liaison,
creative development, and project delivery.

We recognise the demands of project stakeholders
and work tirelessly to develop collaborative
relationships across the broader project team to
ensure seamless, timely delivery.

We have a strong understanding of the marketing
processes and communication complexities of the
Australian property market.

We conduct research into property location and
history. We consider demographic priorities and trends
to develop a unique selling proposition.

Our work ethic, responsiveness and understanding
see us well placed to lead and advise on the right
marketing for your unique property offering.

An astute understanding of the development issues
that allow us to mitigate risk, drive projects faster and
quality control the deliverables.

Our studio has extensive awareness in consumer
purchasing patterns and psychology-across property,
digital, fashion and FMCG.

Our extensive 20+ experience promise successful
marketing campaigns for projects of all sizes and
budget. We offer dedicated project planning tested
strategies and agile timelines.

We have established and highly efficient
subcontracting relationships with a dedicated suite

of architects, builders, renderers, copy writers,
photographers, and production houses to successfully
execute a broad range of marketing solutions.

WHY QUALIA

2023 © QUALIA CREATIVE




[.els chat

ENQUIRIES

For new business enquires and RFQs, please contact the Managing
Director, David Gill on davidgill@qualiacreative.com.au or 0410 334 717

LOCATIONS

Qualia conducts business throughout Victoria and Queensland.

Melbourne
440 Clarendon Street, South Melbourne
Victoria

Gold Coast
88 The Esplanade, Surfers Paradise
Queensland

COME BY FOR A COFFEE OR A BEER

Come by and have a chat with the Daves over a brew.
We love to meet new people and discuss ideas.

. & DECORATION




Connecting people and places by design™

Oualia

Phone +613 9029 9090 David Gill 0410 334 717

Website www.qualiacreative.com.au

VIC 440 Clarendon Street, South Melbourne

Email mail@qualiacreative.com.au

QLD 88 The Esplanade, Surfers Paradise






